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THE FACTUAL MEDIA COMPANY

This presentation is being made only in the United Kingdom and is directed only at (i) persons having
professional experience in matters relating to investments, that is investment professionals within the meaning of
Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2001 (as amended)
(the "FPQ"), (ii) persons in the business of disseminating information within the meaning of Article 47 of the
FPO, (iii) high net worth companies unincorporated associations and other bodies within the meaning of Article
49 of the FPO and (iv) persons to whom it is otherwise lawful to make the presentation. Persons who fall outside
categories (i) - (iii) above must check that they fall within category (iv). The investment or investment activity to
which this presentation relates is available only to and will be engaged in only with such persons. Persons who
fall outside categories (i) - (iv) should not attend this presentation or rely on or act upon the matters
communicated at this presentation.

This presentation is being supplied to you solely for your information and may not be reproduced, redistributed
or passed on, directly or indirectly, to any other person or published, in whole or in part, for any purpose. Neither
this presentation nor any copy of it may be sent to or taken or transmitted into the United States, Canada, The
Republic of Ireland, South Africa, Australia or Japan, nor may it be distributed to any resident thereof or to any
US Person (within the meaning of regulation S under the U.S. Securities Act of 1933, as amended). The
distribution of this presentation in other jurisdictions may be restricted by law, and persons into whose
possession this presentation comes should inform themselves about, and observe, any such restrictions. By
accepting this presentation you agree to be bound by the foregoing instructions.

This presentation is based on information obtained from sources the Company believes to be reliable but which
it has not independently verified. Neither the Company nor any other person makes any guarantee,
representation or warranty, express or implied, as to the accuracy, completeness or fairness of the information
and opinions contained in this presentation, and no reliance should be placed on such information. None of the
Company or any of its directors, officers or employees accept any responsibility or liability whatsoever for any
loss however arising from any use of this presentation or its contents or otherwise arising in connection
therewith.
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Ten Alps provides factual content - online, on TV
and in print

Ten Alps produces dozens of factual TV programmes,
online TV channels and features, 630 specialist
magazines, hundreds of websites and scores of events

Modern, multi-platform business model

Growing organically, through cross-selling and
by acquisition



THE FACTUAL MEDIA COMPANY

Good operational trading results

Strong current trading delivering on-target results for the full year to
March ‘08

Both profits growth and investments were ahead in half year,
cancelling each other out

Online TV delivery £1m investment programme completed Nov ‘07
Investment impact drops out of Group P/L from now on
Digital sales increasing rapidly
Online expected to increase Group profits from 2008
Consolidation opportunities in online video production

Acquisitions in key growth areas of specialist media and factual
TV formats
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Interim results - Headline numbers

First half First half Full year
£°000’s 2007-8 2006-7 2007
Revenue 37,566 33,578 69,045
EBITDA 1,967 1,911 3,170
PBT 1,494 1,611 2,750
Basic Eps 2.20p 1.93p 3.47p

Note: The charge for the period under IFRS was £168,000 (2006: £Nil) whilst under UK GAAP the charge would have
been £283,000 (2006: £283,000).
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Continued Profit and Revenue growth

EBITDA (adj for online investment) Revenue
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Group Profit & Loss

6 months 6 months Year to
£°000’s to 30/09/2007 to 30/09/2006 31/3/2007
Revenue 37,566 33,578 69,045
Operating costs before amortisation (35,599) (31,667) (65,875)
EBITA 1,967 1,911 8470
Amortisation of intangible assets (168) - (17)
Operating profit 1,799 1,911 3,153
Finance costs (410) (300) (684)
Finance income 105 - 281
Profit before tax 1,494 1,611 2,750
Taxation (202) (500) (740)

Profit for the period 1,292 1,111 2,010
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Selected Group balance sheet items

£°000’s At 30/09/2007 At 30/09/2006 At 31/3/2007
Cash 10,812 13,183 14,368
Net current assets 768 3,754 4,520
Bank loans - current 3,250 2,000 1,000
Bank loans - non-current 8,800 7,350 9,150

Net assets 15,683 13,724 14,372
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Group cash flow items

6 months 6 months Year to
£°000’s to 30/09/2007 to 30/09/2006 31/3/2007
Profit for the period 1,292 1,111 2,010
Add back: Taxation 202 500 740
Depreciation 360 354 685
Amortisation 168 - 17
FRS 20 share based payment charge 10 14 23
Loss on sale of fixed assets (4) (2) 2
Foreign exchange loss on media loans 10 (11) 5
2,038 1,966 3,482
Tax paid (137) (390) (712)
(Increase)/decrease in work in progress (373) 472 590
(Increase)/decrease in trade and other receivables (4,166) 1,623 2,632
(Decrease)/Increase in trade and other creditors (428) (2,324) (2,168)
Net cash flows (used in)/from operations activities (3,066) 1,347 3,824
Net cash flows used in investing activities (2,339) (1,439) (3,230)
Net cash flows from financing activities 1,849 (1,240) (741)
Net decrease in cash and cash equivalents (3,556) (1,332) (147)
Cash and cash equivalents at 1 April 14,368 14,515 14,515
Cash and cash equivalents 10,812 13,183 14,368

10



A TENALPS

PLC THE FACTUAL MEDIA COMPANY

Ten Alps is organised in two divisions
Digital content is now central to both

Ten Alps Broadcast Ten Alps Communications
(33% of revenue) (67% of revenue)
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Growth of Communications businesses, supplemented
by bolt on acquisitions, consolidation and cross selling
across the group

Good performance from publishing, events, marketing,
communication companies

All business units performing strongly
Acquisition of DBDA, Mongoose in period

Considerable scope for further consolidation in sector on
EBIT multiples of 4-5
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The range of Communications output

Publications in

initiated

Video Production < PR 270
T Publications on Web

14 ey 100
Web TV Channels |F= Web sites developed

59,000
Adverts sold

65
Events organised 120

y ‘ Corporate projects
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Revenue growth by commercial activity

Revenue split Year on year revenue growth
6.8%
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Performance - Communications

6 months 6 months Year to
to 30/09/2007 to 30/09/2006 31/3/2007
Revenue 24,678 18,670 39,367
Gross profit 7,726 6,000 11,842
Organic Growth On Line Leaders

Cross Selling Targeted Acquisition

15
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Cross-selling events

TEN ALPS
Owned events | A)ENALE
Leverage off sector expertise
Government | 5
Transport R

Education
S\’ SCS

Legal

2 993

Criminal Justice 2007

D

D

Environment

Trade

Public sector

Delegate / Sponsorship model
18 staff and growing

Event Video / Event Web/Public TV

2

nities Summit 2

e

2 993

"niiin. OCR”  COSTAIN
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Owning B2B online video distribution

Our own video channels

14 sector specific channels
@ User generated content

@ Sponsor content

@ Ten Alps Publications

Commercial opportunities
Sold by sector sales teams

@ Links

@ Banners / Buttons
@ Sponsorship

@ Content

@ Advertisements

Tuesday 27th November 2007 Public TV Home | Log In | Register | Contact Us
June 5 ICOV

Public TV “ Make your staff S e.ait

- . 1
Factual Media On Demand super-efficient. I |z ° & brott
Channels: 7SN WO TVENERNEEES Search: [N

e you can
Acoustic Specialists Canon

addison LI:O
ne

Performing CPR on a Child [ british Red Cross
A British Red Cross video clip demonstrating how @ Time: 00:01:03

to perform CPR on a child. SendVideo
www.redcross.org.uk More

Also of interest

Popular Videos Organisations ~ Tag Cloud
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Full video services

@ On line advertising
@ Corporate Communications

@ High quality, low cost video

@ Multi-Platform

THE FACTUAL MEDIA COMPANY

A)IENALBSE. © & TTEE,
DELDl ar 2

Vf

Home About Us Packages Contact Us | Technical

Digital Film Delivery offers broadcast
quality videos across muitiple qultal

platforms. sual communications =

We offer a one-stop shop for high-
The quality film production, hosting and

Broadband consultancy all at  surprisingly
Revolution s i

® Client/Sector Web, Free Access Web, Public TV, DVD - Sales / Marketing,

Events

18



THE FACTUAL MEDIA COMPANY

This was a flat period, but good second half is underway from
factual TV companies

Strong full year revenues from core production companies
Blakeway and Brook Lapping

Good development slate

Dispatches for Channel4, documentaries for BBC, factual
entertainment programmes for BSkyB & Discovery

Teachers TV - successfully proven model of contract publishing
and Brook Lapping / ITN tie up giving strong bid for Teachers TV
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Performance - Broadcast

6 months 6 months

Year to

£°000’s to 30/09/2007 to 30/09/2006

Revenue 12,921 14,886

Gross profit 2,900 3,600

31/3/2007

29,678

7,078
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Continued acquisition programme to enhance existing
operations - wide range of low-multiple opportunities

Major push in online video advertising production - clear
opportunity to be UK market leader

Further development of online TV on contract publishing model
with local authorities, Peace TV, Vets TV and other specialist
sectors

Re-tendering for Teachers TV in consortium with ITN, C4
Learning and Espresso, with result expected late January
2008

Cross selling opportunities exploited across all divisions
22
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Founded in 1999 by Alex Connock and Bob Geldof
Listed 2001 @ 23p with 10 staff and revenues below £2m

Now 650 staff, 61,000 clients and revenues this year well
above £75m

Consistent EPS growth
Revenue growth compound 45% over 6 years to June 2007

Average of 2 acquisitions per year, all fully integrated into
existing structures

Now has footprint in London (five offices), Manchester,
Edinburgh, Gateshead, Fareham and Dublin
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5 years of growth
Ten Alps fundamentals

Year ending Revenue (£m) Pre-tax (£m) EPS Grth
31-Mar-03 13.06 0.08 0.20p -90%
31-Mar-04 16.73 0.13 1.33p +565
31-Mar-05 34.75 0.63 1.81p +36
31-Mar-06 42.21 1.66 2.54p +40

31-Mar-07 69.04 2.26 3.88p +53

B Ten Alps; Last:$8.00, Hi:68.50, Lo:10.00 0O wol: M
© Digital Look 70

Price (p)
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Alex Connock - co-founder, graduate of Oxford &
Columbia, INSEAD, TV production background

Nitil Patel - ex Sayers Butterworth & Planet 24

Adrian Dunleavy - former Chief Executive McMillan Scott,
Nationwide Accident Repair Service Plc & NTS Ltd

Derek Morren - former FD Trinity Mirror’s Scottish Daily
Record & group financial controller Trinity Mirror PLC

Non Execs: Bob Geldof, Tim Hoare, Brian Walden
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Some Clients
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